
LAUNCHING A NEW 
BRAND FROM THE BOG

How could Bluewater Farms, a traditional 
farming operation that has been growing 
cranberries on Cape Cod for three generations, 
roll out several new cranberry beverages in 2018 
and succeed in a crowded beverage market? 

The answer: By appealing to both the health-
conscious and those who demand great taste. 

As a superfood, cranberries check the box on 
health benefits, containing proanthocyanidins 
(PACs), powerful antioxidants that may help 
prevent a range of diseases. But possessing an 
incredible ingredient is just the start. Bluewater 
Farms acknowledged the need to blend the 
natural tartness of cranberry juice with other 
natural flavors to reach a broader market with 
sweeter palettes.
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A POSITION AND A 
PERSONALITY

We developed a new “Crancrafted” brand 
positioning – a melding of hand-crafted and 
cranberry – that celebrates the intensive work 
that goes into harvesting each berry from the 
bog. We incorporated that message into a 
refreshed Bluewater Farms identity, linking the 
brand name to its core value.

We then created Cran-man to serve as our 
brand ambassador. The ultimate super-fruit; 
he’s charged with being the defender against 
free radicals, out to do right by your body. A 
responsibility he embodies as one 
kick-ass tiny fruit with, you got it, super power.
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EVERY HERO NEEDS 
A HOME

Like all superheroes, ours needed a fortress of 
solitude to call home, or in our case, a website. 
Primary’s web development team created 
an experience that heightened the work of 
our design leads. Approached thoughtfully, it 
enhances the vibrancy of Cran-man through 
timing, animation and interaction.

The solution maintains the fidelity and relative 
proportion of the images, while serving a search 
engine and browser optimized experience, to 
create a beautifully responsive site. 
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VELES QUI ALIT EST PORIA SIN

Lore dem facculla venit doloreh enihicabo. 
Nem. Et qui tet liquo occum ea nonsece 
atenitatem quam ipsam quae plaudi 
debitatiatio iderem venit, solupta quatendis 
sam inissita que nis rerovid quos exereprae 
et, omnisciae quam inctend itiam, sunt 
etur? Lacerna taspero quissin umetur aut 
omnimendae rae. Nem illutem. Bit lab 
iscimus demporem rerum vel eatendandant 
labores si cus expe prem fugit.

Veles qui alit est poria sin parior serrum 
nobit quidus, corestisque ellaciis 
doluptates dolore ipsanto iducips 
amendest quatem reiumquatia volo quo 
blandis saperae mos dipis ex eicimet 
voluptas mollupt assimpo restionseria 
denisin exceped itatquamet harum 
fugitibus esseque conet as aut inctius.

Molorepelit, coreriorem ex earum et eum 
ellori unt que consequo conemquis aute di 
bero quiam

CASE STUDY: 
CANAL CROSSING

A SOCIAL STAR IS BORN

Our social storytelling shares the saga of 
Cran-man to deliver ongoing awareness and 
engagement for our hero and product. We’re 
driving consumer attraction through shared 
interests, focusing on contextual, cultural 
content that aligns with a community of health 
and foodie influencers. Our engagement 
strategy involves consumers in conversations 
that are both entertaining and informative.

“Primary has gone above and beyond 
expectations. From developing a powerful 
compelling persona, designing our packaging, 
crafting an online home and helming ongoing 
storytelling, Primary delivered on all our 
needs. We couldn’t have asked for a better 
agency partner to bring our brand into the 
modern marketing era.”

Brendan Moquin, Managing Partner, Graystone 
Limited LLC (parent company of Bluewater Farms)
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